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1. ¥ 2 ¢ E (Multi Modality)
2. &2 773 &2 28 (CFRP, Carbon Fiber Reinforced Plastic)
3. A& 9" E (Product Semantics)
4. o] %A= (Duble Injection Modeling)
5. Al Z% 3 9 M (Product Liability)
6. 215 (Electro Forming)
7. A< ®HA L (Surface treatment) & ¥}
8. A H] 2~ t]x}<l(Service Design)
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(1) 9212 = (Multi Dimensional Scaling)
(2) Alv+2] 2 W (Scenario)

(3) B 2~E " H(Brain Storming)

(4) AlYl g 29 (Synetics)

(5) A =Z8 ~EH (Check List)

2. Al N GA A Fdel A= (PS/Pilot Sample) &80 tdle] AWsHAl L
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2. Tl AR thakel MBS

(1) AF=(Injection)

(2) %= (Extrusion)

(3) = (Compression)

(4) £E=-5(Blowing)

(5) thel 7} =" (Die Casting)

AF Aol ] ARe] Bag /&7 A4S ANFD 11 ol Fol el MPatale
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5. Z2YE ofo]dlE E (P, Product Identity)el tiate] A 3tA S
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1. 283 752 dsteo 7247 At L.
2. o AFAA 2SS sk A" A diste] AWsiAlL
(1) A= 2 (Product Mix)
(2) A4 F7](Product Life Cycle)
(3) Al AE 3 (Market Segmentation)
(4) Al E A M (Market Positioning)
(5) A2 3H(Product Differentiation)
3. &AMt (Alpha generation)®] 574 a1 gh Tzl 2P st defo] djste] ArsiAl e
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6. th=o ZHA Y H diste] AHsiAlL
(1) o}=t}o] A (Anodizing)
(2) A AHHot stamping)
(3) %A AHCurl-fit)
(4) AFZ2HVacuum Evaporation Coating)
(5) =+ (Plating)
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